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1 General

1.1 Introduction

This Code of Conduct outlines the standards of professional behaviour expected of everyone who
works for or represents Global Carbon Registry (GCR). Our collective reputation depends on acting
with integrity, protecting confidential information, and consistently issuing high-quality carbon
certificates.

GCR can only fulfil its mandate as a trusted carbon-credit registry if clients and partners are
confident that we operate transparently and ethically. Each employee and contractor therefore
plays a pivotal role in sustaining that trust.

1.2 Background
Everyday situations may present ethical dilemmas. The Code provides guidance on how to address
the most common scenarios, including:

e Handling confidential or sensitive information appropriately.

e Avoiding actual or perceived conflicts of interest.

e Managing outside activities that could adversely reflect on GCR.

e Upholding clear boundaries on gifts and hospitality to prevent bribery or undue influence.

1.3 Policy Statement

GCR maintains a zero-tolerance stance toward behaviour that undermines our integrity or legal
obligations. Any breach—intentional or otherwise—may result in disciplinary action and could
expose GCR, its people, or its clients to financial and reputational harm.

1.4 Scope

This Code applies to all GCR employees, contractors, secondees, interns, consultants, and any
other party performing work on behalf of GCR. We reserve the right to require close third-party
collaborators to sign this Code where appropriate. Validation & Verification Bodies (VVBs) and
project developers must separately declare their adherence to the latest published version.

1.5 Review & Ownership

The GCR Management Board owns this Code and reviews it at least annually. Allemployees, Board
members, Advisory Board members, and contractors must sign a declaration of adherence.
Questions should be directed to the Management Board.



2 Information Handling

Many employees have access to sensitive data about GCR or its clients. Such information must
never be disclosed externally without a legal obligation or explicit written permission from the
client.

Standards to observe:

o Treatall client and registry data as confidential unless clearly marked otherwise.

e Share sensitive information internally only with colleagues who need it to perform their role—
and take care when discussing in public spaces.

o Use confidential data solely for the purpose for which it was provided.

e Maintain a clear-desk and screen-lock policy; follow GCR information-security procedures.

o Adhere to the social-media guidelines in Appendix A.

3 Conflicts of Interest

3.1 Introduction

Identifying, disclosing, and managing conflicts of interest (COls) is essential to preserving
impartiality. A COl arises when personal, financial, or professional interests interfere—or appear to
interfere—with GCR’s ability to actin the best interests of stakeholders.

3.2 What Constitutes a Conflict?

e Holding a financial stake in a project, client, or partner listed on the GCR platform.

o Close relatives or associates employed by—or representing—a GCR client, supplier, or
competitor.

e External activities that could compromise objective decision-making at GCR.

3.3 Preventive Standards

e Always act in the best interest of our clients and the wider carbon-market community.
e Avoid situations that could reasonably give rise to a perception of bias.

e Report any potential conflicts involving relatives or close associates.

e Handle sensitive commercial information responsibly.

3.4 Awareness & Training
All staff must reaffirm their commitment to this Code each year. Regular training helps everyone
recognise and appropriately handle potential COls.

3.5 Identification & Reporting

e Immediately disclose any real or perceived COIl to the Management Board.

e Submit a written report detailing the nature, parties involved, potential impact, and any
mitigation already taken.



The Management Board will review within 10 business days, classify risk level, and agree
appropriate measures.

3.6 Mitigation Measures

Full transparency with all affected parties.

Recusal from related decision-making.

Reassignment of tasks to eliminate bias.

Divestment from conflicting financial interests, if necessary.

Contractual or disciplinary measures—including termination—for serious breaches.
Ongoing monitoring: COl records are retained for at least five years.

3.7 Commercial Independence
GCR s never the owner or seller of the carbon credits registered on its platform. Fees are charged
on a fixed per-credit basis, ensuring our impartiality is not influenced by sale price.

4 Outside Interests

4.1 Introduction

GCRrecognises that employees may engage in external professional or community activities.

Such interests must not create—or appear to create—conflicts with their GCR duties.

4.2 What Falls in Scope?

Paid or unpaid employment, consultancy, or advisory roles—particularly with entities active in
the carbon market.

Financial investments that could influence GCR decisions.

Board memberships or positions with organisations whose interests overlap GCR’s.

Any financial stake in projects operating under the GCR Standard.

4.3 Disclosure & Approval
Employees must:

Seek prior written consent from the Management Board before taking up any outside interest.
Provide sufficient information to assess potential conflicts.

Notify the Board of changes or termination of the outside engagement.

Confirm or update disclosures annually.

4.4 Managing External Activities

Temporary or permanent withdrawal from related GCR decisions.
Restriction from sensitive projects.

Divestment or resignation from conflicting roles.

Documented Board decisions retained in the personnelfile.



5 Gifts & Hospitality

5.1 Introduction
We must avoid any scenario that could be construed as bribery or undue influence. Professional
judgement and transparency are critical.

5.2 Standards

e Gifts or hospitality valued above S100 require prior managerial approval. Multiple items from
the same source count cumulatively.

e When in doubt—regardless of value—consult your manager.

e  Gifts must be appropriate, customary in the industry, and compliant with all legal
requirements.

o Never offer or accept cash or cash-equivalent gifts (e.g., vouchers) that could create a
conflict.

e  Gifts involving public officials require explicit advance authorisation.

e Do not route gifts through family members or other intermediaries to circumvent these rules.

5.3 Reporting

All gifts and invitations over $100 must be reported via email to your manager within seven days,
stating the item, approximate value, and rationale for acceptance or refusal. Managers decide on
compliance and record each incident.

Appendix A: Five Principles of Social Networking
1. Comply with GCR policies and agreements.

2. Do not disclose information that is not intended for public release.
3. Respect GCR’s and others’ intellectual-property rights.
4. Safeguard GCR’s reputation by ensuring posts are accurate and professional.

5. Remain respectful—avoid defamatory, discriminatory, or inflammatory content.

Sharing GCR-Related Content

Connect with GCR on LinkedIn and other platforms. Where possible, link to material hosted on the
official GCR website so followers can access the latest authoritative information. Feel free to
express your own voice—this is not marketing copy—while respecting the guidelines above.



